
2012
Editorial Information:

•	 Corporate history
•	 Manufacturing process
•	 Description of your “Made in America” product.
•	 Company name and contact information.
•	 Where to buy your products.

Graphic Information:

•	 Hi-resolution (300 dpi) company and product 
logos.

•	 Hi-resolution (300 dpi) product artwork.
•	 Advertisers will be provided with two proofs at no 

cost. For each additional proof, advertisers will be 
charged $100.

Editorial information and images should be sent to:
Nancy Vondersaar
6325 Digital Way, #300
Indianapolis, IN 46278
(317) 275-9408
nvondersaar@nrha.org

Call Your Regional Sales Manager Today

Want to Know More About a Program?

2012 Made in America

Northeast Region	
Lowell Huffman
p:	317-275-9422	
p:	765-541-0785 (cell)	
f:	 317-275-9403	
e:	 lhuffman@nrha.org

Southeast Region	
Nick O’Connor 
p:	317-275-9409	
p:	317-364-0360 (cell)	
f:	 317-275-9403	
e:	 noconnor@nrha.org

Great Lakes Region	
Tyler Shoup 
p:	317-275-9443	
p:	317-446-4736 (cell)	
f:	 317-275-9403	
e:	 tshoup@nrha.org

Midwest Region	
Tony Sarantakis 
p:	847-934-9515	
p:	847-431-3370 (cell)	
f:	 847-934-2494	
e:	 tonytakis@aol.com

Midwest Region
Chris Miller 
p:	630-234-3272	
f:	 847-934-2494	
e:	 cmiller7288@yahoo.com

Western Region	
Karen Swaynie 
p:	317-275-9437	
p:	317-437-5923 (cell)	
f:	 317-275-9403	
e:	 kswaynie@nrha.org

Canada	
Beverly Allen 
p:	416-489-3396	
p:	647-880-4589 (cell)	
f:	 416-489-6154	
e:	 bev@hardlines.ca

Showcase your business for $3,900 (net).

July’s issue of Hardware Retailing is once again celebrating products 
manufactured in the USA. 

•	 This special section is the perfect place to tell your corporate history and reveal your 
manufacturing process, while getting fantastic product and brand exposure to retail buyers. 

•	 We will even make it easier for you to tell your story. Our editorial team will take your 
information and format it to fit in the advertorial style of this special section; all you need to do 
is to proof and approve the materials. It’s that simple. 

Made in America

Ad Closing: May 15, 2012 	
Materials Deadline: May 18, 2012

Any ad program cancelled within 10 days of scheduled closing will be invoiced at 50 

percent of agreed rate for that issue.  The remaining contracted balance will be subject to a 

20 percent cancellation fee.


